
ATHLETICS IS THE MOST 
MARKETABLE SPORT IN THE 

WORLD.
- Tori West



WHY?
• Equal Opportunity for Males & Females
• Juniors, Seniors, Masters & Para Events
• Athletics is the foundation of all sports
• Events to suit varied abilities
• Out of Stadia Events
• Non-Contact, less risk of injury

THERE IS SOMETHING FOR EVERYBODY



MARKETING GOALS
• Increase Membership
• Increase Event Registrations

To do this we need to reach more people and engage.



COMMUNICATIONS GOALS
IMPROVE
1. ANQ Public Image (Grow profile of Athletics in NQ)
- Social Media Marketing
- Monthly Newsletters, ANQ Athlete feature articles (1 per month to begin)
- Email Marketing for events, coaching courses, clinics & Branding Development
- Forge relationships with local media to cover events, announcements.

2. Communication between Clubs & ANQ
- Club Hub, Monthly, Digitise Forms, Online Portals (Event Submissions)

3. Communication between Clubs & Members
- Reiterating ideas learnt from Media Seminar on Gold Coast

- Advising of practical tips for Social Media, what sort of content should be 
- Every Club should have minimum: Facebook Page





CLUB HUB
Club Resource Centre

athleticsnorthqld.org.au/club-hub



CLUB MEDIA GOALS
As a club here is the overall goals when conducting media.

NURTURE
Keep your audience engaged & interested. 

INFORM
Provide club competition information / announcements.



WEBSITE TIPS
NON- NEGOT I ABLES
- Must use content management 

system that everyone can use.
- Mobile Friendly
- Must include logo
- Link to Social Media
- Registration Links (Form or 

online registration)
- Club Contact Information
- Basic Club Information 



FACEBOOK
NON-NEGOTIABLES
- Profile Picture Logo
- Share ANQ Events & 

Announcements to your page.

TIPS
- Post photos & lots of them
- Share important updates, 

interesting articles.
- NURTURE your audience. 
- Limit text in images (20% rule)



FACEBOOK (Good Posts)



FACEBOOK (Good Posts)



CASE STUDY
Palmerston Athletics Club





INSTAGRAM
NON- NEGOT I ABLES
- Profile Picture Logo
- Link to Club Website
- Bio Description

TYPES OF CONTENT
- High Quality Images (Action Shots, 

limit text)
- Long Captions okay.

This is where your younger audience is.



Support  Role
What does media / marketing entail?
Branding
The face & identity of an organisation. Ensuring continuity of branding through all marketing mediums.

Social Media
Ideas for content & running a club page (Facebook & Instagram).
What sort of content should be posted?
Purpose of Social Media – Nurture and Inform audience
Nurture: e.g. Share interesting articles & Inform: e.g. Provide club competition information / announcements

Website
Guidelines for starting & maintaining a website
Information to be included: Online Registration, Results & Registration Information

Promotional Content

Posters, Sign-On Promotional material, Letterheads. 
ANQ to povide templates and example content that can be used.
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